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MotorWeek  is the most widely watched and longest running automotive television series in the U.S. MotorWeek puts viewers in the driver’s seat with balanced delivery of fuel-efficient options, vehicle comparisons and consumer-oriented news and feature stories. 
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Hosted by nationally recognized two time Emmy Award winning (1998 & 2007) auto expert John Davis, MotorWeek travels the world, bringing viewers the latest on automotive technologies and new car and truck models. MotorWeek is television’s leading source for auto news and entertainment.

Entertaining, Informative Magazine –Style Format
Each MotorWeek episode features in-depth Road Tests, Master Technician Pat Goss with his timely advice on keeping cars on the road and out of the shop, and MotorWeek’s team of reporters presenting the latest developments in the automotive industry. 

· Goss’ Garage where master technician Pat Goss helps consumers understand car problems.

· [image: image2]The FYI segment covers trends and tips in the automobile industry with fun and fact-filled consumer reports.

· Motor News seeks out new technology, recalls, crash tests, ratings and new advances in the industry.

· Auto World Takes you to major automobile shows around the world. See the latest models and concepts.

· Car Keys- Car fans are always looking forward to the next new models, Car Keys lets them check out the latest automobiles.

· Over The Edge- Feature Reporters approach the automotive world with an eye for what’s different and interesting.

· Two Wheelin‘- A mostly motorcycle feature, but anything with two wheels is fair game. 

The Numbers

· 48 Million views of sponsor spots (all 52 episodes)

· 59% more likely to own four or more vehicles

· 9.3 Million men ages 18-49 viewed sponsor spots (all 52 episodes) 

· 4.7 Million women ages 18-49 viewed sponsor spots  (all 52 episodes)

· Viewers are 26% more likely to belong to an auto club.

· 50% more likely to drive 30,000 miles or more a year

· 81% more likely to have been the decision-maker for the purchase of four or more vehicles
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Television's Original Automotive Magazine
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